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ABSTRACT

The development of an effective recruitment strategy that attracts and secures entry-level logistics
talent is essential to maintain corporate performance. A critical aspect of job placement involves
understanding the preferences of students and employers. This research presents results of parallel
surveys of U.S. undergraduate logistics, transportation and supply chain student and employer
preferences and perceptions regarding employment. Results provided include a demographic
respondent profile, their organization/functional area preferences and their perspectives on selected
entry-level employment issues. These research results are intended to provide employers, educators
and students with information that can be used to improve job placement success.
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ABSTRACT

An exploratory quantitative study on the relationship between profit contribution information and
firm-wide internal integration is presented. Specifically, the authors examine how profit contribution
information availability tmpacts firm-wide internal integration and, subsequently, logistics
performance. This study provides greater insight into the area; only a few studies have empirically
examined the impact of profit contribution information within a firm. The primary implication is
that firms should utilize specific types of information, i.e. profit contribution information, for making
more informed operational and strategic decisions. The paper also underscores the managerial value
of using profit contribution information in decision making and planning.
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ABSTRACT

Firms have begun to look internally for ways to increase external service quality. ANOVA is used
to examine the effect of interdepartmental customer orientation on time, tnventory, and customer
service-based performance variables in distribution centers. Findings indicate that high
interdepartmental customer orientation positively affects distribution center performance in terms
of time-based performance measures and customer satisfaction. Interdepartmental customer
orientation was found to have only a marginal affect on inventory performance. Implications of the
current research for distribution centers and transportation managers are discussed along with
limitations and opportunities for future research.
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ABSTRACT

The Theory of Planned Behavior was used to study factors useful for predicting Behavioral
Intentions to commit unsafe acts while driving for commercial drivers working for municipal waste
management operations centers. The Theory of Planned Behauvior was found to be moderately
effective in predicting behauvioral intentions, particularly through the constructs of Attitude and
Percetved Control. Driver perceptions of safety climate, self-assessed personal safety performance,
risk aversion, and attitudes toward behavioral factors associated with engaging in risky behaviors
while operating motor vehicles were studied. Risk aversion and driver perception of their own safety

performance were also useful predictors of intention.





